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HEERNY—DJ 1A (Piazza, Sniderman & Tetlcok, 1989)
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Wertenbroch & Skiera (2002)
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Kiel Marketing / U. Wanger
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Ding (2007)
12225747 8ENI>2aA > MR

~, > ~ SHER %B%‘E@@l%

ke FLE> FEICEE

XXX XXX XXX XXX

XXX XXX XXX XXX

XXX XXX XXX XXX

Choice!
% slesze T hRRICHTD
= = Wi DT AR BAER
. " . — >34 > bRTiE
it (IKE8) HitL (5%8) T ESHEC &> CHEE
JL—Lw N THTZEERD JL—Lw RTHEEED
INBBEELODE L XINBBEELODET
wT JL—L v N CTHTZEERT.
TS hREEETIEIC
BASESNS
i Insight
Factory

36



I-2. 1€ F147OFF12

22342 MRE

XXX XXX XXX
XXX XXX XXX
XXX XXX XXX

HSUVWWNTFAICERTZ5.
RICHEZTBIAILSS?

RICK UBIETHRLIEE LT
T MUR(CHT BESOTIEBEN, AUOTHEBELDE

= <FHiisnzs ? R<FHficNZs ?
BOW<ERBWEDZSET =Ly RTIAXLATIEDT
BOENSPEICED ! SEONKEZLERDIHZZRD !

WONTAICERDE, #BZTD !

Insight
Factory

37



I-2. 1€ F147OFF12

BEOI>23A > MRELD, FARNZIENFU

B 80% -

=

=
60% -
40% -
20% -
0% -

BED A>T TEEN
>=2aA> MR a>>2aAa> b

FEIL2:EIRERE (O 9 B FHIEkAE (Ding, 2007; Table 2)

Insight
Factory

38



I-2. 12271 7TDTFH1

J0/)X—-XaA7U>TI)b—)b

27U - )L—)L &l
WIMNHOEDEIFTHEIRTIBRES{1,2,..nHCDWT., ENENHEIR I DEXRK[O)Z
. 2OEECIGUTROA7EZ5X3)L—)L

I

JO)\—-X3aA7U> T )L—ILEE
BHOFEREREZEE U EESCAATHARAMEESNBZZAITZUT)L—IL
AT EA T T IREH TR ET. FEHDERREESES|THEBRET

K&EH: WERAFVU>D - Ib—=)
FEEXRDOE (r, 1y, ., R} EXRUEER i ZzBSLEHE. X7 sZ2#5X3
s=a+blogr;

AATREDZH(CIE. BRASH DI TIEFE] DhE

Insight
Factory 39



I-2. 122 TF17TDTFH1

#l) AT [BARDEKERL p; | EBXTVDIRIITFHEIC.
BAE DRKERZ TS (). MR AT7YTI)IL—)LTHRINESZDE?

r = pyDEE(CHREMNDERFFHEN R A ET2D

A 177 DERFFE 0 -
E[S] = DP1 IOg &1 + |20) log T, -0.2 - —p1=0.1
e P1=0.3

04 /7] p1-06

-0.8 -

-1 -
1.2 -
1.4 -
1.6 -
-1.8 |

_2 N T T T T T T T T
0 0.1 0.2 03 04 05 06 0.7 08 09 1
BRES 9 DKM rl

XAJERERZT {1 ED, 2IMAESAN} £9D (po=1-—p, n=1-1)

Insight
Factory 40




I-2. 12271 7TDTFH1

N7 >Ba8EA Bayesian Truth Serum (Prelec, 2004)
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H-1. fihFIC DT DR

SFXY - TA—FVYRTA>2Y (Lewis—Beck & Skalaban, 1989)
EETFAREET., [HCIREITIN] BT OEM)ZEEET 3D TIERL.,
[EENVZE T BN (=B DITE) ZHAH=ESD

Graefe (2014)
KANRBEDTFAIT(E., BEOEEFHREAEYFAMIEZR D EIEHE

- -
o L) L=

[two-party popular vote)
+a

Obama lead in peroentage points

=]

10D a0 40 T &0 50 40 - 20 10 0

- Days to Election Day
Indisidual polls * Expectation surveys Election resull

HICHRT DM HOHET DD

Figore 1. 2012 US Presidential Election Vote-Share Forecasts of 20 Vote

Expectation Surveys and 110 Folls (Last 100 Days Prior to Election Day).
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B. sAEREROMBER L

Howie, Wang, & Tsai (2011)
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H-1. fibFICDLT DM

C. BNOEZORNE

Miller, Bailer, & Kirlik (2014)
BTSAO7HhEWVAIR. BREZEFEAESICEELTLD
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o THAHIZERL, [THAVREBZTOTLDIN] MEDOAFEDSER
D‘J 7z BEY.

o MEZFZHEINERRTDNMODIC, BISRO7ZHI

DER

1) Which of the following statements best describes this image:
a) This is an effective example of the visibility principle

Vista . . L A .
b) This example depicts a violation of the visibility principle
¢) This example is not relevant in reference to the visibility
Full principle
IR 2) Please rate the proportion of students in the course that you think
f_ . will endorse each answer (must add up to 100%)
: a) %o
S b %
Recycle Bin C) %%

Computer Recycling Bin Design
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)LD 7 1 EDSHE (Rowe & Wright, 2001)
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FILID 7 A ENE L TULBIHZME (Rowe & Wright, 2001)
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Gnatzy, Warth, von der Gracht, & Darkow (2011)
UPIWAALL - FTIVI7AE

Ihasis 01, Boumd

2 =Your evaluabors and argumants For 1he year 2025

2025: The problem of energy supply (e.g. scarcity of fossil energies, nuclear power)
remains unsolved globally.
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ll-2. BEkLEER DK

Healy, Linardi, Lowery, & Ledyard (2010)
BOBRUER GRENDETILT 7 175) (CKDTFH
{HEEDMOHER - HEAMEDFEID T+ — R)\w D} 25502 RiEDIRY
wRIEODST D> ROWANEFIIZIREDRBREBS LEHED
MR A7 Y T)L—IL TR ZRATE. 2EICRAUERIMZIE T

SMEHNDE<BERNMEMIMBE T, MMOFRHIHBANZX A (@h) KDEBEENTND

Eight states

FRRE B T
(BEWESHR)
- ¥
LOF | __ -
: | : |
Lj L | : L
a | :
T ost | ,
—1 :
T 1
—1 :
—1
PN

J | | | 1
Dbl. auction  MEL scoring rule  Pari-mutuel w
Mechanism

79

Insight
Factory




ll-2. SEkLEER DL

PA45FP - TIRU1—>3>

RS ()\EF, 2014)

BRI 164

I oA, CARFAFFPELLTCEAELE

T TRASAEBRGH. VAT SEN-FRE/AT, €0N-FHiHn
FITERAT, AFICIERNS, &N

COFAFF. LR ESBLE T 0T (1 25FR)

LiELv o - FHaLL = it
T r‘ r‘ T e

COFAFFIOLT, A EERELLIT !

HEIFRFE

M=t~ —>1

Insight
Factory

80



ll-2. StkEER DL
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H-3. TIZAHN=XLDOEA

HSX.com - On the x \

€« C fi [1 www.hsx.com/

Sign Up Login

THE ENTERTAINMENT MARKET

HOLLYWOOD STOCK EXCHANG

Focus You can even trade your fayorite
Weekend: $18,685,137 StarBonds " and CelebStocks? on HSX.”

IT/S NOT WHO YOU KNOW, IT’S WHO YOU OWN."

ﬁ@

Kingsman: The Secret...
Weekend: $11,880,077

FIRST

Ryan Reynolds stars in ‘Selfless’ The SpongeBab Mavie:...

Weekend: $10,820,212

Trade

SPIN FACTOR® BLOG MORE » NOW TRADING

s: Age of Ultron { Opening This Week
| Check outthe MovieStocks and Derivatives

MovieStocks
Track and invest in thousands of movies

. for the weekend openers in one easy from development through production

e . location! More before arriving at the multiplex

] nthe Van

» . Future Releases CelebStock

% q The bestmoney-making opportunities are Own a piece of your favorite star and make

L] ‘ upcoming movies opening soon. Keep track money when they bring in the box office

° of movie release dates here. M More

L4 0
In Theaters Recent IPO's

L4 Trade in movies still playing at a theater The latest securities IPO'd on the Exchange.

° near you and collecting box office. More Getin early on winning investment. M
Television Stock Exchange Movie Funds

Trade this season’s new shows and make a Groups of related securities lumped
buck when they get picked up! More together into one handy investment vehicle

More

- AwardOptions Blockbuster Warrants

ast  Focus Features to distribute The Danish Girl starring Eddie Redmayne UK trailer for The Face of an Angel starring Daniel Bruhl and Kate Beckinsale  New trailer for Avengers: Age of Ultron

Hollywood Stock Exchange
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Predicting Movie Success
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HSX Market Price = Forecast Opening Take (% million)

Source: Data from 489 movies, 2000-2003 ((http://www.hsx.com}).

Hollywood Stock Exchange(C KBIREDEIYY A (Wolfers & Zitzewitz, 2004)
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Figure 2

The Saddam Security
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Saddameter: Expert assessment of the odds of war (top line)
—— Saddam Security: Price of contract paying $100 if Saddam

is ousted by end June 2003

Oil prices (WTI), right hand scale

Sources: Trade-by-trade Saddam Security data provided by Tradesports.com; Saddameter from Will
Saletan’s daily column in Slate.com.

Tradesports.com(C KB Y L - T 2 KMIFHI (Wolfers & Zitzewitz, 2004)
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Fig.5 The set of prices offered by the market maker corresponds to a probability distribution. This figure
shows the percentile curves of the probability distribution. The x-axis ranges over the trading days of the
market, while the y-axis ranges over the possible opening days (the contracts in the market). The market
actually spanned opening dates from April 1, 2009 to March 31, 2010; the y-axis is truncated here for clarity

[D—F—-AO>KZEDI>ED1—F - T2F—FULWEILNADBEZFAI SNB3D(EN D]
iE¥smhis (Othman&Sandholm,2013)
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sf&SFERE (Luckner, et al,, 2012)
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ESIAHD=X/x  (Luckner, et al., 2012; 7KLLI, 2014)
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BEiv—ow b« X—HORFRNIZILT U X (7KIL,2014)
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RA AT EEY) FEFE., PSS ERIBEICLORETNDENEEL D)
SE35(1, ..., n} OFATAEZ g = {qq, ..., 0} EUT. =W bk« XA—HhSH 1T N

Bz T TERIT D )
C(q) =blog (Z exp (%))

l
=Jur==

SINEDFEXAq = {Aqy, ..., Ag K U, A& C(q + Aq) — C(q)ZEXTE
SMENSRDE. B5IZE U EROIRAN, M7V T - )L—ILICKD
TEHEESNTWDZ EICHETD

JNU - =a3Fa2T)LAT
FRES(CITLY, EIESMIAE(ITERL. RA A T (FERFEAEROFEEUCLEH (W EE LS IRDB)
F RIS ETONEFENMRRSNTLS

Insight 102

Factory




H-3. TIZAHN=XLDOEA

O

HYS| (CIER 9 it

,[[I]

o ZLDFEIFIEEBEZFRH, IREDEIRZRHVIZHIEH D, IEM)
EES5THZVLWUTEDNDSIWENWDERMNELY (Wolfers & Zitzewitz, 2004)

A>t>F7147

o FINMRFEAT (Luckner, et al, 2012)
B>t
S| AEDIBALICIEC Tz >t T T
ESIBAEICHRZ(CREL e >t D

Insight
Factory 1 03



H-3. TIZAHN=XLDOEA

HEADFRIThIZO4E.  (Spann & Skiera, 2003)
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Eifhiz

Dahan, Kim, Poggio, & Chan(2011)
STOC : Securities Trading of Concepts
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Van den Bergh, Schmitt, & Warlop (2011)
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