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n DT URILBRAOEECH LU, XAO7(BTSAAP)Z 59 3)L—IL

s AREHNBTSAOVDORAEZHIET & BRBEMINRAST> - FvS 3y
L T) T

n (INDOHEERESD DN BIFEIERRERFICRRERD

-

s BTSAO7(IEIEDER (truthfulness) &R

34




NI oBEERER

G
Ql: EROHFTIVER] (KIRER)
Q2: TQLICMBDANEDSEX DN ZFH=EDER
2IRERIDHI:
Ql. SIEROKARSYZRETIN?

Q2. QlICYestEFERXDAlK, LDKSLWWDERBNWEIN?

Yes

%

No

Insight
Factory

35



RSP oEERER

m BTS X770

Q1. SERDAA

Q2. QliCYes&EER DAL

SNERFIN? EDLBLWWDEBWET
?
(=@ 20%
(A4 10%
(FL) 5%
AIAY-4 30%
(FL) 25%
[(FL]EIZERR [TV IZRFHIDFL
25% 18%

. BTSZ 7

= +0.31
= -0.18
= +0.09
= -0.09
= +0.32

% EDBIDQLIFREZMTHY. ARDAFTTUEDSAKBICDWVWTCHEUAETBTISXOA7ZBHTED

Insight
Factory

36



NI EENER

m BTSAO7DESR

WHRE i (=1,...,n)0H7TV k(=1,...,K) [CxT3
QITOEIRBEZ Xxj), , QQTOEIEZ Vi T3,

n

X, = — X;
k n ik

i

n
1
logy, = 52 logyix
[

K _ K
Xk _ Yik
BTS Score; = xiplog—+a ) xplog— (0<a)
- Yk - Xk
EHRIT7 FRZI7

XAMFT CTlFa=1£92D

Insight
Factory 37




NI EENER

|
i

TEH

FT—45 (5R==f)

FTHREA JHREB EEHER
D EERD
1. CORREES>THZWTT
EIZ (73\7 B (F0) RYRY -2 [ EE=R [WWZ | &=
' 25% 75%
MFo] EE=R LW ] EIER
BIER Q2. Qllc NEW &E&EX DA 5% 30% <3 @i&%{@ﬂ:ﬂ %‘EU;AJ%{‘IJEJ:Y]
() o il AJEEE i AJEEE
i NN—t> FNBEBWEITH?
31% 65%
[FV] @EEECS | TwWWx] BEIEEIC
% BIERRIAT % BB T
BHBRI7 -0.22 +0.08 ‘ ASWHATT | SASEHR

log(0.25/0.31) log(0.75/0.65)
=-0.22 =+0.08

[EW ] (EDVWTOMREDLOIZERFH

log(0.25/0.25)

log(0.30/0.25)

Factory

&, ERORBIEREDLEDXTEL =0.00 =+0.18
Fb\t:ij (:22?@3@‘%%?@%25%% log(0.75/0.75) | log(0.7/0.75) 'I‘%$I§7\]7(at\ Ql(:EBL\_C
& REOEIER EDLEDITEL - 2;0.3000 - 2;-04.-(2)718 %@@%bj_'j L
tROIODEEEROESETEH S| oo 00) | 0.25X(+0.18) “surprisingly common”T
- +0.75x(0.00) | +0.75x(-0.07) HHRERET (Prelec
=0.00 =-0.01 = ’
FMRI7 0.00 001 - Seung, McCoy, 2017)
E'I‘%iﬁi\;ﬂl; ; (%iui;ﬂ -0.22;(;.200 —0.08+‘§—(§J7.01) FREZTT (L. ZOTTHRED
C C Clda= Eé 7] =-0. =+40. St
AN =
BTSA7 -0.22 +0.07 QADEIEDIE SRS
Insight 38



RSP EBEHORE

A. <[EBIEOEDFHMI>

o S EYIR TIERAF] &ALV
[1IFfR] DMFEEULRWEBRIICDWTERIAZYUITEDS

o [EIZEDAMHICIRFULEWN
DWEEBRTHO> TEEVNWRAO 7 ZFDuIREEN DD

B. <EDEWEZEITEIDO/EE>

o XAV ZEA>TE2FT1J(EEBSEDZET. EFXULVTEN (BEXEHSE) Z5
=13 (Weaver & Prelec, 2013)

Insight
Factory 39



AR

B HEFE (Miller, Bailer, & Kirlik, 2014)
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1) Which of the following statements best describes this image:
a) This is an effective example of the visibility principle
b) This example depicts a violation of the visibility principle
c) This example is not relevant in reference to the visibility
principle
2) Please rate the proportion of students in the course that you think
will endorse each answer (must add up to 100%)

a) %
b) %
c) %
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